
                                                                                 

 

Data and digital lead 
 
ACEVO is the network for social sector CEOs, here to inspire and support our members 
throughout their careers, to help them create the biggest possible difference.  
 
Over the past few years, ACEVO has been delivering on ambitious plans to develop all its 
digital platforms and data systems, shifting from a one-size fits all approach to membership 
to a content-driven and member-centric focus. You will continue to drive forward to this 
approach, contributing to the effective delivery of our strategic objectives for 2022-2025 
while demonstrating our values of being member-driven, connected, ambitious, honest. 
 
You will primarily: 
 

• Maintain and develop ACEVO’s Salesforce CRM system, providing support on the 

system to the ACEVO team. 

• Lead on all ACEVO’s digital and data enhancement projects and processes from a 

technical perspective from initial concept mapping to detailed implementation.  

• Oversee the integration of all ACEVO’s digital and data platforms (website, CRM, 

CMS, community hub etc.) and improve the flow of information between them all.  

• Develop our digital platforms to ensure our digital presence is constantly improving 

and consistent with our brand and values.  

• Ensure and advise on correct standards of data management. 

• Maintain data quality across all systems. 

• Suggest and implement system enhancements to support new and existing business 

processes and member services. 

• Identify and manage external resources, consultants, and suppliers, as necessary. 

 

About ACEVO 
 
ACEVO is the Association of Chief Executives of Voluntary Organisations. Our vision is for 
civil society leaders to make the biggest possible difference. Together with our network we 
inspire and support civil society leaders by providing connection, advocacy and skills.  
 
For 30 years, we have provided support, development and an inspiring, collective 
campaigning voice for our members across the UK. ACEVO’s network of over 1,600 
individuals includes the leaders of small, community-based groups, ambitious medium-sized 
organisations, and well known, well-loved national and international not-for-profits.  
 
Our leaders drive positive change in their organisations and in their communities, and our 
peer-to-peer network supports and encourages them at every step of their career. 
 
We have a turnover of £1m and 16 staff (14 FTE). In our most recent staff survey, 100% of 
our team said they enjoy their job and would recommend ACEVO as a great place to work. 



                                                                                 

 

Main duties  

Salesforce: 

• Ensure the efficient running, development and use of Salesforce across ACEVO. 
• Develop changes to the Salesforce platform using configuration and automation. 
• Troubleshoot any issues occurring within Salesforce including liaising with suppliers 

to resolve any integration issues with Salesforce and third-party applications. 
• Import and update data within Salesforce. 
• Create reports and dashboards to support ACEVO’s management information 

requirements. 

• Research and implement new functionality and Salesforce releases. 
 
Website: 

• Manage/maintain ACEVO’s website making recommendations based on data 
analysis for continuous improvements, including through information architecture, 
tech specifications, user journey design and development. 

• Work with wider team to identity new site content, plan and manage site redesigns.  

• Work with our external web developer to build website functionality and deploy a 
range of new on-line member services. 

 
Digital development: 

• Ownership of development of website, CRM, community hub and other systems.  
• Conceive, develop and deliver engaging digital initiatives to drive membership 

recruitment, increase renewals and improve member satisfaction and experience. 
• Lead the continuous refreshment of digital activity responding to members needs.  
• Implement successful agile project management, including monitoring and 

evaluation to improve future activity via a test, learn, refine programme. 
• Ensure robust, safe and secure digital platforms working with suppliers if required. 

 
Optimisation / analysis / measurement: 

• Increase the number of people reached through ACEVO’s web presence and build 
repeat usage by adopting and communicating best practice SEO strategies. 

• Take the lead on Google Analytics and other digital monitoring/measurement tools. 
Ensuring that digital metrics are implemented, consistently reported and widely used 
to understand data attribution and optimise content and user experience.  

• Identify relevant KPIs to measure ACEVO’s digital space. 
• Establish on-going processes for improved data and digital collection, analysis and 

measurement. 
 
Data protection: 

• Own data management and analysis function, including UK General Data Protection 
Regulations (UK GDPR) implementation and updates.  

• Work with ACEVO’s information officer to safeguard members and others personal 
data, in accordance with all relevant data protection legislation, including UK GDPR. 

• Keep UK GDPR knowledge up to date by participating in relevant training and 
development.  

• Ensure data security and protection is maintained at all times, proactively identifying 
any areas or practices of concern and speedily investigating and resolving issues as 
and when they arise. 



                                                                                 

 

Leadership: 
• Act as a digital champion within ACEVO encouraging and supporting staff to adopt 

and engage a ‘digital first’ mindset. 
• Coach, train and mentor ACEVO colleagues on the skills and processes required to 

deliver digital initiatives. 
• Build and maintain effective and productive working relationships with external 

suppliers and third parties to ensure high-quality service and value for money. 
• Own emergency response mechanisms and communications for any periods of 

disruption or downtime for website or systems that affect online user experience.   
• Maintain up-to-date knowledge of emerging technology trends and developments.  

• Keep on top of new and innovative ways to present ACEVO’s digital content, 
proposing and experimenting with ways to develop its content in line with changing 
digital trends and member preferences.  

• Planning of all digital development, evaluating research, market conditions and 
competitor data. 

• Support budget setting and planning processes by providing management 
information and financial modelling. 

 
Person specification 
 
Essential: 

• Significant Salesforce experience, including familiarity with third party tools  

• Experience with mailing engines (Campaign Monitor), payment engines (Stripe) and 
direct debit processing platforms (GoCardless) 

• Experience of digital and data strategy development and integration  
• Experience of using and implementing CMS 

• Experience of testing and deployment of website upgrades  
• Excellent IT literacy and proficiency with MS excel  
• Salesforce platform app builder certification 

 
Desirable: 

• Knowledge of the Fonteva membership application 
• Knowledge and experience of website administration, application and development 

tools and technologies (Javascript, HTML, CSS, SQL Server, HTTP, SMTP, SSL)  
• Knowledge of implementing SEO and SEM techniques  

• Experience and knowledge of web reporting tools including Google Analytics 
• Experience of working in or with a non-profit or membership organisation 

• Understanding of UK GDPR and experience of implementing compliant data policies 

 
You will be: 

• able to see the ‘big picture’ identifying implications of decisions and actions.  

• an analytical and critical thinker willing to challenge and probe to understand needs.  

• positive with a ‘can do’ approach, self-motivated and committed. 
• able to take ownership of projects, anticipating problems and offering solutions. 

• highly organised in managing workload effectively and independently but flexible 
with the ability to re-prioritise work accordingly if required. 

• a team player who can communicate technical and data issues in a simple way. 
 



                                                                                 

 

The role  

 
Location:  Home based, with occasional travel to London to meet up with the team.  
 
Hours:  Full time but we welcome applications from people seeking flexible working 

or from job-share applicants. 
 
Reports to:  Head of membership and marketing. Although you will be based within the 

membership team you will work with all colleagues across the organisation. 

 
Pay and benefits  
 
Pay:  £40,000 pa  
 
Holiday:  25 days per year (pro rata) plus three company days and eight bank holidays. 

Our holiday year runs from 1 April to 31 March.  
 
Pension:  You will be automatically enrolled in the ACEVO group personal pension 

scheme on completion of three months’ employment unless you choose to 
opt out. ACEVO will pay an amount equal to 6% of your basic salary to the 
scheme provided that your contribution is at least 3% of your salary. 

 
Development:  All staff members are offered a personal training budget, plus the opportunity 

to have a mentor or coach to help them achieve their personal development 
goals.  

 
Well-being:  We know that work is one part of a balanced and happy life, and staff well-

being is an organisational priority. We offer flexible working, four quarterly 
staff away days, annual appraisals, regular one to ones and team socials.  

 

About the team  

 
We are:  
 

Member-driven: We involve our members and include them in our thinking. We are driven by  
their needs and their potential to achieve change. 
 

Connected: We achieve more through bringing people together, building the relationships  
and networks that generate confidence and belief.  
 

Ambitious: We are bold, confident, energetic and vibrant. We are both agile and   
entrepreneurial in leading and supporting our members in the challenges ahead.  
 

Honest: We always act with integrity and in the best interests of our members. We do what  
we say we will do and are open about both our objectives and our impact.  
 

ACEVO’s staff and trustees are committed to improving diversity, equality and inclusion  
within our own charity and the broader sector. You can read more about our diversity targets 
on our website.  
 

You can find out about your prospective team mates here.  
 

You can read about our board of trustees here. 

https://www.acevo.org.uk/about/team/
https://www.acevo.org.uk/about/trustees/


                                                                                 

 

ACEVO’s strategic objectives 2018-2021 
 

 
 
You can download our strategy here 
 

What our members say  
 

“Just renewed our ACEVO membership which is money well spent. It’s been a 
tumultuous year and they have been our rock!” 

 
“I’ve gained so much from my ACEVO membership this year, & so much 

delivered digitally has kept me fed and watered (without me even 
realising it) through a tough working year.” 

 
“I think ACEVO is amazing and have got loads out of it since I joined.” 

 
“Loved getting my ACEVO enews today. It was the reading material 

equivalent of going to work on an egg or having my Weetabix! I was well 
set up for what came at me! Thanks for always being there for us.” 

 

https://www.acevo.org.uk/about/strategy/


                                                                                 

 

ACEVO’s impact reporting 

 
 
You can download our recent annual reports and accounts here and read our impact  
statements here. 

https://www.acevo.org.uk/about/annual-reports/
https://www.acevo.org.uk/about/impact/
https://www.acevo.org.uk/about/impact/


                                                                                 

 

 

Application process  
 
We are using the Applied platform to allow candidates to showcase their talents in a blind  
hiring process. Start your application by following this link.  
 
Applicants should be aware that prior to invitation to a second interview, we will review  
candidates’ social media profiles. We do this in order to minimise the risk of employing a 
candidate who actively speaks or acts against our values of inclusivity, diversity and equity. 
No candidate who has been shortlisted prior to this stage of the process will be removed 
from the shortlist for any other reason; in fact we actively welcome candidates who make 
use of their social media profile to speak out on the issues that matter to them, to engage 
with others of similar or different viewpoints, or to demonstrate their own lived values of 
inclusivity, diversity and equity.  
 
If you would like to discuss any aspect of this role prior to applying please contact Anne 
Wallis, head of membership and marketing, at anne.wallis@acevo.org.uk to arrange a call.  
 

Timetable  

 
• 5pm, Sunday 31 October: deadline for applications  

 

• Tuesday 2 November: shortlisted candidates informed and invited for interview  
 

• 8 - 12 November: first interviews for shortlisted candidates (via Zoom)  
 

• 15 - 19 November: second interviews for finalists (face-to-face in London if 
circumstances permit)  

 
f you have any accessibility requirements, either on or off-line, please let us know and we will  
do our best to accommodate them.  
 
We look forward to receiving your application. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Data and digital lead, ACEVO, September 2021 

https://app.beapplied.com/apply/zrypgqytl0
anne.wallis@acevo.org.uk

